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Millions of Care2 members are signing petitions, 
supporting campaigns, and sharing stories that 

inspire action-- every day!



We use technology to target 
like-minded Care2 members who 
will take action & opt in to your list.

Let Us Match 
You With The 
Supporters
You Deserve

We deliver new quality contacts, 
at scale, guaranteed.

We work with you to build a 
high-impact custom campaign.





How it Works

Co-branded petition, hand-raiser 
or pledge with a GDPR compliant 
opt in



How it Works
GDPR compliant sign up 
& opt in served after both 
client branded petition 
and thematically related 
citizen authored and 
Care2 authored petitions. 





Email your MP 
advocacy & 
signature  
campaigns 

Guaranteed signatures and 
emails sent to MPs
 and optional email opt in 



Cost model

- Fixed cost-per-lead campaigns 
- Fixed cost-per-signature campaigns
- Campaign set up, promotion and api 

all included
- Guarantee unique to list via 

suppression 
- Opportunity to scale



USING BOTH FACEBOOK AND CARE2



Liberty

Liberty challenges 
injustice, defends 
freedom and campaigns 
to make sure everyone in 
the UK is treated fairly. 



Challenges 

▪ Acquisition peaks linked to public profile of former director and 
external world events.

▪ Intermittent inserts programme which was unable to exceed 
annual attrition. 

▪ Small email list, receiving intermittent communications. 

▪ Online forms behind industry best practice standards.

▪ Online actions not being utilised for membership conversion.



Making the case

▪ Consistent investment in online acquisition and engagement 
activities including better forms.

▪ Testing across online channels: Facebook and Care2.

▪ Testing a variety of approaches including value exchange and 
promoting actions etc.

▪ Well optimised supporter journeys.

▪ A long-term view rather than the expectation of an instant ROI. 



Testing with Care2 & Facebook



Liberty, same supporter journey for both sources



The rules they broke to make it 
work
Planned content moving to reactive content 

Themed journeys moving towards mix of content and 
themes

Minimum prompts moving towards open asks



Results & ongoing strategy 

SUCCESS WITH BOTH PLATFORMS

Action based Facebook ads achieve up to 2% conversion in year 1. Targeted at 
1%-1.5%.

Care2 leads achieved conversion rates of 1.5% - 2% in a year

Care2 conversion model adapted from FB journeys (saving time and resource) 

Drawbacks with Facebook, campaigns not being approved or taken down, 
sudden dip in performance, difficulty of maintain consistent acquisition 
throughout the year. Care2 is used as a complimentary and consistent source.



FAUNA AND FLORA INTERNATIONAL & LTV







Key takeaways going forward
• Inherent value in diversifying away from just 

one channel.  

• Using more than one channel doesn’t need to 
increase resource time

• Remember the longer term ROI opportunity 
on all platforms

• Different platforms have different strengths 



And finally… an opportunity? 

• UK Government consultation on the soft opt 
in, an opportunity to cultivate & engage 
previously uncontactable existing contacts.



Questions? And, thank you!

Rhiannan Sullivan, rhiannan@care2team.com 
Care2
VP, Strategy & Partnerships, Europe 
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