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Shauna Krajacich

Rethink Breast Cancer 
(Shauna.krajacich@rethinkbreastcancer.com)

Shauna Krajacich comes from a digital fundraising background, previously working 
with non-profit clients to create fundraising strategies that included the world of 
digital. She has moved to the client side, currently the Digital Marketing Manager 
at Rethink Breast Cancer, where she looks for ways that Engaging Networks to 
help the organization run innovative campaigns.
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Brandon Fuller

Raise the Roots (Brandon@WeRaiseTheRoots.com)

Raise the Roots helps nonprofits get the most from their online tools through 
strategy development, content creation, production, reporting, data management, 
supporter acquisition, marketing automations, email and page templates, 
migration, social media, Google Grant management and more.
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Challenges:
• Rethink’s audiences heavily concentrated on social media
• It’s difficult to create consistent campaigns across channels
• Audiences skew younger
• Existing donor base has not grown

Goals:
• Significantly increase #GivingTuesday fundraising
• Unite communications channels with consistent theme
• Create highly engaging content
• Expand reach beyond current donor base
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#GivingTuesday Give-A-Thon:
• Emphasize Rethink’s “Give-A-Care” care packages 
• Thank donors in real time on Instastories and on 

Twitter
• Feature images of the Rethink team gathering in 

their conference room and engaging with 
supporters on social

• Regularly update supporters on social and email 
with status
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Previewing the Give-A-Thon:
• November 13 – Blog post previewing the #GivingTuesday campaign.
• November 20 – Save-the-Date email with links to Rethink social channels
• November 26 – 24-hour notice on social media and email with goal, 

matching gift, and video
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Doing Shout-Outs
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Customizing the Donation page:
• Ask donors if they’d like to be 

thanked
• Specify their preferred social channel
• Collect handle for message
• Include channel/handle in 

notification email
• Follow donors and use handles for 

future re-targeting and look-a-like 
audiences
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Emails:
• First email scheduled for 7am ET
• Three emails sharing survivor stories and fundraising status updates
• Final email with an urgent tone and increased goal amount

Social:
• Instastories featuring graphics, photos, and videos
• Tweets with graphics and mentions of donors
• Influencer social outreach
• Paid social advertising
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Success!
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Overwhelmingly successful campaign:

• Beat our fundraising goal mid-day, increased to stretch goal – and 
beat it

• Alignment of communications across channels – videos, blogs, emails, 
social posts o Email: 54%

o Instagram: 27%
o Facebook: 14%
o Website: 4%

o New Donors: 32%
o Average Gift: $68.35
o New Donor Average Gift: $60.89
o Donors Thanked: 54%
o Preference: 94.6% Instagram
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Lessons Learned
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Continue:
• Using Give-A-Thon approach to motivate 

supporters
• Targeting online advocates for donations – 57% of 

donors
• Emphasizing Give-A-Care $25 donation option
• Using personal stories in content – videos and 

quotes
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Start:
• Actively recruit new advocates throughout the year
• Experimenting with higher donation asks
• Asking donors to reply to shout-outs with their reason for giving
• Allowing donors to specify a tributee for shout-out
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Stop:
• Underestimating giving capacity of donors
• Avoiding social as a giving channel year round
• Using the same welcome series for all new supporters
• Using IGTV as a channel – significantly lower engagement than 

Facebook
• Relying on paid social on #GivingTuesday – market 

oversaturation



Thank You. Questions?
Shauna Krajacich
Rethink Breast Cancer 
(Shauna.krajacich@rethinkbreastcancer.com)

Brandon Fuller
Raise the Roots (brandon@weraisetheroots.com)
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